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Abstract

This paper examines the pragmatic interpretation and communicative model of sports
discourse in English and Uzbek linguistic contexts. Sports language functions as both an
information system and a reflection of cultural and emotional expression. The study explores
how sports terminology transmits motivation, identity, and cultural nuances across languages,
using comparative, cognitive, and linguocultural methods. A communicative model is
proposed to demonstrate how pragmatic functions operate in sports contexts, integrating
linguistic, cultural, and psychological aspects.
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Introduction

Sports discourse represents one of the most dynamic forms of communication in the modern
world. As sports transcend linguistic and cultural boundaries, they become a universal code
for competition, emotion, and unity. The language of sports is characterized by its immediacy,
emotionality, and symbolic power. The globalization of English-language sports media has
introduced a wide range of terms, metaphors, and expressions into other languages, including
Uzbek. Understanding how these terms are interpreted pragmatically and function
communicatively is essential for linguists, translators, and educators. This paper aims to
analyze the pragmatic interpretation of sports discourse and propose a communicative model
that reflects its key linguistic and cultural dimensions.

Main Discussion

Sports discourse is a rich field of linguistic research, involving elements of semantics,
cognition, and pragmatics. It includes not only commentary and media reports, but also fan
communication, interviews, and advertising language. Pragmatics plays a central role in
understanding how meaning is constructed and perceived in sporting contexts. For instance,
phrases such as '"The ball is in your court' or 'He’s a real underdog' go beyond their literal sense,
expressing responsibility, resilience, or social empathy.

From a linguocultural perspective, English sports discourse often emphasizes individuality,
determination, and achievement, while Uzbek sports discourse conveys respect, teamwork,
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and moral strength. The cultural contrast highlights how each nation’s mentality shapes its
linguistic behavior. The 'cultural gap' phenomenon appears when an English sports term has
no full equivalent in Uzbek—for example, 'fair play' or 'penalty shootout' require explanation
or adaptation to align with local concepts.

Emotion and expressiveness are fundamental aspects of sports discourse. Exclamations like
'Goal!', 'Unbelievable!', or 'Champion!' illustrate how linguistic pragmatics interacts with
human psychology. The expressive and motivational functions of language strengthen the
connection between the speaker and the audience, turning communication into shared emotion.
Proposed Communicative Model of Sports Discourse

Based on the analysis, a communicative model of sports discourse can be represented as a
triangular interaction among three key components: the speaker (commentator, athlete, or
journalist), the message (linguistic and visual content), and the audience (listeners, viewers, or
readers). This triadic model reflects the cyclical process of communication where each
component influences the others.1. **Speaker Component:** Responsible for generating the
message using linguistic tools (metaphors, idioms, emotional tones) to achieve specific
pragmatic effects. The speaker chooses vocabulary that resonates with cultural identity and
emotional engagement.

2. **Message Component:** Represents the verbal and non-verbal elements of
communication. In sports, the message is often concise, emotionally charged, and context-
bound. It may include direct commentary, slogans, or gestures that reinforce the verbal
content.3. Audience Component:The perception and feedback of the audience complete the
communicative loop. Audience reactions—applause, chants, or online comments—affect
subsequent messages and contribute to the dynamic nature of sports communication.This
communicative model integrates pragmatic elements (intent, emotion, context) with cultural
variables, providing a framework for analyzing how sports language motivates, informs, and
unites audiences.

Conclusion

The study concludes that sports discourse serves as a multifunctional communicative system
connecting linguistic expression with cultural identity and emotional resonance. By analyzing
its pragmatic interpretation, we understand how language mediates values such as fairness,
teamwork, and achievement across societies. The proposed communicative model illustrates
the dynamic interaction between speakers, messages, and audiences, offering a new lens
through which to explore the cultural and motivational power of sports language. Future
research may expand this model to digital sports media and cross-linguistic discourse analysis,
promoting a deeper understanding of intercultural communication through sports.
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